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Achilles: War, Peace, and the Course of History (New York: Knopf,
2002), p. 233.

“In a global ... their own lives”: ibid., Bill Clinton quoted, p. 340.
Originally from his Address to Louisiana State Legislature, May 30, 1996:

http://www.clintonfoundation.org/legacy/053096-speech-by-president-to-louisiana-legislature.htm.

24,25

26

28

31

31

32

Statistics are from this book: Daniel H. Pink, Free Agent Nation: How

America’s New Independent Workers Are Transforming the Way We Live
(New York: Warner Books, 2001), pp. 14, 35, 37, 38, 40, 41.
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Chapter 5

Procter & Gamble, 7 of 10 top categories: Jack Neff, “Think Small,
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Purple Cow,” Fast Company, February 2003, p. 79.
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John Wiley & Sons, 1996), pp. 47, 48.
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